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Quality social media content 



Style guide for 
social media 

● Plain English 

 

● Self-contained 

 

● Fit one of three copy formats: 

- Headline 

- Nugget 

- Hook 

 

● Target audience in mind, but should 

be easily understood by everyone 

 

● Cut out the jargon 

 

● Include strong links/hashtags 

 

● Frontload with the most important 

information 

 

● Have a call to action 

 

 

https://style.ons.gov.uk/category/social-media/  

https://style.ons.gov.uk/category/social-media/
https://style.ons.gov.uk/category/social-media/
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Evidence-based 



User-focused 



Provide a narrative 



Right platform, right time 



Go where the conversations are already happening 



Optimise for different platforms 



In September 2017, content posted on 
the ONS Twitter feed reached 1.7 million 
people 
 
This compares with 741,000 people 
visiting the ONS website 

 



Add value 



News agenda 



Work with others to amplify your messages 



Summary 

Quality content is key 

Set standards 

Evidence-based 

Continually experiment and evaluate  

User-focused 

Provide a narrative 

 

Right platform, right time 

Go where the conversations are happening 

Optimise for different platforms 

Add value and context 

Ensure you’re reaching the right audiences 

Maximise return on investment 

 



Thank you 


