
Eurostat 

Eurostat and the 
power of social media  

1 

Mariana Kotzeva 
Acting Director General, 
EUROSTAT 

OECD, Paris,  
5 October 2017 



Eurostat 

Socialbakers; Sept 2017 

Social media – part of modern profesional life 
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Focus on social media since January 2017 

• Since May 2011 

• 102K followers Twitter 

• Since January 2017 

• Growing 
community 

Facebook 
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Rationale 

Reaching new and wider audiences 

Listening, getting feedback and improving 

Increasing Eurostat's visibility and value of 
European statistics 

From sharing to engaging 
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Reaching new and wider audiences 
 

Eurostat posts 
get 2M views 

September 2017 alone 

Growth in followers 
(Sept. only) 

3 thousand 
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Tweets featured in the media 
Impacting more people  

 

Pick-up by other channels  
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Visual and easily digestible 

Focus on topics close to citizens 
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Listening, receiving feedback and 
improving our services 
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From sharing information to 
engaging with users 
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Increasing Eurostat's visibility and 
value of European statistics 
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Following up on our success 

Monitoring metrics 

Social listening 
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What next? 

Better understanding of social media  

Developing adaptive social media strategy 

Integrating social media strategy into overall 
communication strategy 

Resource challenges to be overcome 
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What next? 

Social media as a tool to combat 
'alternative facts' in the digital age 


